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1 . 0  PROBLEM BACKGROUND

of pa rents  f i nd  the  
rat i ngs  not  use fu l

o f pa rents  be l i eve  
the  rat i ng  sys tem 

i s  i naccu rate

1 5 %2 0 %

http : //www.mpaa .o rg /wp-content /up loads /
20 15 / 1 1 /Use fu lness-of-Mov ie-Rat ings-and-

Desc r ip to rs .pd f

http : //www.mpaa .o rg /wp-content /up loads /
20 15 / 1 1 /Pa rents-Rat ing-Adv i so ry-

S tudy-2015 .pd f
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Pa rents  a re  wor r i ed  because  they a re  
unprepa red .  W i th  Z E O T R O P E ,  pa rents  know 
exac t ly  what  the i r  k i ds  a re  watch ing  and  
a re  p repa red  to  save  the i r  fam i ly ’s  mov ie  

expe r i ence .

1 .1  PROBLEM STATEMENT
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The  goa l o f th i s  p ro j ec t  i s  to  p rov ide  fam i l i e s  w i th  an  easy answer to  

 “ W h at  m ov i e  s h o u l d  I  w at c h  w i t h  my fa m i ly  

t o n i g h t ?

1 .1  PROBLEM GOAL
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R E S E A R C H

2 . 0  COMPET IT IVE  ANALYS IS  

2 .1  TREND RESEARCH 

2 . 2  USER PERSONAS 

2 . 3  SKETCHES



K I D S  I N  M I N D
Rates sensibilities: 
Data 

Complete Content Analysis 
Descriptions of scenes and their 
sensibilities 

List by Rating 
Priority is sensibilities 

Mobile Version  
Comes to show that their 
research shows that many of 
their audience accesses the site 
on their phones. 

2 .1  COMPET IT IVE  ANALYS IS

8



C O M M O N  S E N S E  M E D I A
Ages: 
Rates movies based on ages. But 
families have different concepts of 
what is ok for their kids to watch. 

Blog: 
Allows the users to start 
conversations about topics related 
to kids and the movies they are 
watching. A different way of 
understanding the rating system in 
the website 

Top Pics: 
Provides the user with an easy 
answer to the question “what can 
my family and I watch tonight?”

2 .1  COMPET IT IVE  ANALYS IS
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PA R E N T  P R E V I E W S
Sensitive Scene Writeup: 
Gives a brief summary regarding 
what type of adult content is 
presented in the movie allowing 
the user to really understand 
what they are up against.

2 .1  COMPET IT IVE  ANALYS IS
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D A R K  U I
The users of this app might find 
themselves, more than once, in a 
dark room either a living room or 
a movie theatre, which is why I 
decided to implement dark ui 
into this app. Much like the iOS 
10 dark ui design update of the 
watch app, where most of its 
users are setting alarms for the 
morning after lights out and 
therefore apple changed the 
apps design to dark ui. 

2 . 2  TREND RESEARCH
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B E T H A N Y  
Mother of Three 
Accountant 

Bethany’s kids aren’t in high 
school yet. When trying to watch a 
movie over the weekend, Bethany 
struggles with finding movies that 
all three kids want to watch. Her 
girls want some romance, and her 
son want a little bit of action. 
Both these types of movies make 
Bethany nervous since there tend 
to be nudity in romance movies, 
and a lot of violence in action 
movies.

2 . 2  USER  PERSONAS
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J O N AT H A N
Single 
High School Teacher 

Jonathan teaches AP English at 
his local high school. He loves 
rewarding the students with 
watching a movie at the end of 
the year, however, Jonathan is 
often worried that he might get in 
trouble for accidentally allowing a 
sex-scene or violent scene go 
through the eyes of his students. 

2 . 2  USER  PERSONAS
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2 . 3  SKETCHES
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2 . 3  SKETCHES
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2 . 3  SKETCHES
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2 . 3  SKETCHES
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2 . 3  SKETCHES
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2 . 3  SKETCHES
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2 . 3  SKETCHES
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2 . 3  SKETCHES
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2 . 3  SKETCHES
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F E AT U R E S  &  S T R U C T U R E

3 . 0  CORE FEATURES  

3 .1  INFORMAT ION ARCH ITECTURE  

3 . 2  GR ID  STRUCTURE
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The questionnaire is one of the 
core parts of the ZEOTROPE 
experience because it allows the 
user to quickly pick a movie 
based on the things they like. 
Size different movie genres are 
provided followed by a filter list. 
This list can have filters added to 
it and once they are, they are 
never removed until the user 
decides to edit the list. 

3 . 0  CORE  FEATURES

F I LT E R S
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T I M E R
This feature allows the user to 
follow the movie with the app. 
The user can dislike a scene in 
the list view and can dislike an 
entire sensibility in the navigation 
slide down. The timer begins 
when the user starts the movie. 
When the scene that the user 
disliked is a minute away, the 
phone releases a notification 
warning the user.

3 . 0  CORE  FEATURES
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3 . 3  INFORMAT ION ARCH ITECTURE
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1 2  C O L U M N  G R I D
3 . 2  GR ID  STRUCTURE
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A N N O TAT E D  W I R E F R A M E S

4 . 0  START AND QUEST IONNA IRE  WIREFRAME 

4 .1  HOME PAGE  WIREFRAME 

4 . 2  DETA ILS  PAGE  WIREFRAME
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S TA R T
4 . 0  START AND QUEST IONNA IRE  WIREFRAMES

Zoetrope It: 
Invites the user to go 
through the zoetrope 
experience which is a 
questionnaire that 
allows them to pick a 
movie easily based on 
their interests.

Recommended: 
Provides the user with 
a quick option of 
recommended movies.
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M O V I E  
G E N R E S

4 . 0  START AND QUEST IONNA IRE  WIREFRAMES

Movie Genres: 
User is presented with 
6 general movie 
options.
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L I S T
4 . 0  START AND QUEST IONNA IRE  WIREFRAMES

Filters: 
User can select the 
filters they want from 
the list.

Add your own: 
User can add their own 
filters and they stay in 
the list forever until 
edited. 31



L I S T  O F  
M O V I E S

4 .1  HOME PAGE  WIREFRAME

Pie Charts: 
List of movies based 
on questionnaire.

Legend: 
User can use legend to 
filter the options. When 
sensibility is picked, 
the list changes to 
allow the user to see 
the movies with the 
least amount of that 
sensibilities.
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P I E  C H A R T
4 . 2  DETA ILS  PAGE  WIREFRAMES

Pie Chart: 
User can view how 
much of each sensibility 
is offered in the movie.

Switch: 
User can switch to a pie 
chart version of the data 
allowing them to 
understand how much of 
each sensibility is 
presented in the movie

33



T I M E L I N E  
S E L E C T E D  
S E N S I B I L I T Y

4 . 2  DETA ILS  PAGE  WIREFRAMES

List of Scenes: 
Provides the information 
from the scene including 
the time it plays, the sub 
genre of sensibility it is, 
and a little description. 
Users can also watch 
the scene and decide for 
themselves if they're ok 
with it.

Dislike Button: 
User decides if they 
dislike a scene and are 
later notified of it 
playing when they user 
the timer features.
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T I M E L I N E
4 . 2  DETA ILS  PAGE  WIREFRAMES

Timer: 
User can play the timer 
when the movie starts 
to get notified when 
disliked scenes are 
going to play.

35



T I M E L I N E  
S E L E C T E D  
S E N S I B I L I T Y

4 . 2  DETA ILS  PAGE  WIREFRAMES

Legend: 
User can use legend to 
dislike an entire 
sensibility so they can 
get notifications when 
that type of scene is 
playing once the timer 
is on. 
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L O O K  &  F E E L

5 . 0  MOODBOARD  

5 .1  STYLE  BOARD
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5 .1  STYLEBOARD
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5 . 0  MOODBOARD

Numbers - 24pt Blender Pro Bold

Callouts - 33pt Work Sans Regular

Header1 - 30pt Work Sans Regular

ZOETROPE - 41pt Blender Pro Bold

Header2 & Body - 24pt Work Sans Regular

Header3 - 24pt Work Sans Semibold

Header4 - 18pt Work Sans Regular
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V I S U A L  C O M P O S I T I O N S

6 . 0  START AND QUEST IONNA IRE  V ISUAL COMP 

6 .1  HOME PAGE  V ISUAL COMP 

6 . 2  DETA ILS  PAGE  V ISUAL COMP 

6 . 3  PROTOTYPE



6 . 0  START AND 
QUEST IONNA IRE  
V ISUAL COMP
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6 . 0  START AND 
QUEST IONNA IRE  
V ISUAL COMP
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6 . 2  HOME PAGE  
V ISUAL COMP

43



6 . 2  DETA ILS  PAGE  
V ISUAL COMP
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6 . 2  DETA ILS  PAGE  
V ISUAL COMP
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6 . 3  PROTOTYPE
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To  v i e w  t h e  m o t i o n  p r o t o t y p e ,  
p l e a s e  f o l l o w  t h e  l i n k  b e l o w  

h t t p s : // v i m e o . c o m / 1 9 1 0 5 2 9 1 2

https://vimeo.com/191052912


C O N C L U S I O N

7. 0  IN  THE  IDEAL WORLD



D ATA  C O L L E C T I O N
If I could add anything to my process, it would be research 
concerning the best way to survey the user after the interaction 
happens. We want to gather that data, ask the user if they liked 
that movie and why, without overwhelming them. I was thinking 
that one question after every movie watched till the end. Each 
time the question would be of a different and the app would then 
learn more and more about what that specific user wants from 
the application and from the movies they watch.

7. 0  IN  THE  IDEAL WORLD
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